Anadolu Kiiltiirel Arastirmalar Dergisi

Open Access
ANKAD E-ISSN:2587-0491
Derleme Makale/Review Article

Hayat Sigortacihig1 ve Hayat Sigortaciliginda Miisteri Memnuniyeti

Yusuf ERTURAN "5 1

{Ankara Haci Bayram Veli Universitesi, Lisansiistii Egitim Enstitiisii, Sigortacilik Anabilim Dali, Yiiksek Lisans
Ogrencisi, e-posta:yusuferturan@hotmail.com,

Anahtar Kelimeleri Oz

Miisteri, Miisteri [liskileri Yonetimi, Hayat Kiiresellesen ~ diinya,  rekabetin  artmasi,  bilgi
Sigortast, Sigorta Isletmeleri, Miusteri teknolojilerindeki gelismeler, degisen miisteri profili ve
Memnuniyeti internetin yasamimizin bir pargasi haline gelmesi gibi hizli

degisimler yasanmasi, giniimiizdeki tiim isletmeleri

pazarlama anlayislarinda kokli degisimler yapmaya
Key Words itmektedir. Bu gelismeler dogrultusunda tiim isletmelerin,
Ozellikle de sigorta sirketlerinin, rekabet {stiinligi
saglayabilmeleri ve varliklarini stirdiirebilmeleri igin
miisterileriyle bire bir iligkiye dayali pazarlama anlayisi
benimsemeyi tercih ederek miisteri iliskileri yaklasimlarini
Sorumlu yazar/Corresponding Author gelistirmeleri ve beraberinde de yonetim anlayislarini
miisteri odakli hale getirmeleri gerekmektedir. Bu noktada,
isletmelerin en bilyiik yardimcisi, miisteri memnuniyetini
ve sadakatini arttirmak amaciyla siirekli miisteri iliskisini
gerektiren, miisteri odakli bir pazarlama stratejisi olan
Miisteri Iliskileri Yonetimidir. Bu yaklasima gbore
isletmeler, miigterilerinin istek ve ihtiyaglari dogrultusunda
coziimler iretebilmekte, miisterileriyle gercek zamanli
diyaloglar gelistirebilmekte, miisteri memnuniyetinin
Gelis/Received: 16.05.2019 Otesinde, miisterilerine benzersiz degerler sunabilmektedir.
Bu c¢alismada, Tiirkiye’de sigortacilik sektorii, sigorta ve
sigortacilik sektoriiniin genel degerlendirilmesi, sigorta
hizmetinin pazarlanmasi ve miisteri, sigortacilikta misteri
memnuniyeti kavramlari ile ilgili aragtirma
gergeklestirilmistir.
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Abstract

The rapid change in the globalizing world, increased competition, developments in information technologies,
changing customer profile and the inclusion of the internet in our lives have led all companies to make fundamental
changes in their marketing approaches. In line with these developments, all companies, especially insurance
companies, need to adopt a marketing approach based on a one-to-one relationship with their customers in order
to provide competitive advantage and to maintain their assets, and to develop customer relations approaches and
to bring management approaches to customer focus. At this point, the biggest help of businesses is Customer
Relationship Management, a customer-oriented marketing strategy that requires continuous customer relationship
to increase customer satisfaction and loyalty. According to this approach, businesses can produce solutions in line
with the wishes and needs of their customers, develop real-time dialogues with their customers and offer unique
values to their customers beyond customer satisfaction. In this study, the insurance sector in Turkey, insurance
and general assessment of the insurance sector, the marketing of insurance and customer services, customer
satisfaction research on the concepts of insurance was carried out.
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